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The author discusses the astounding growth rate in the sale of retail
gift cards and the patchwork of state and federal laws, including
consumer protection laws, that govern this popular currency.

strategy to attract new customers and retain current customers.

The figures from 2005 are astounding. Retailers sold more than
$110 billion worth of gift certificates in 2005, with more than $18 bil-
lion of those sales occurring during the holiday season alone. Consulting
firm Bain & Company reported that more than 75,000 stores had gift
cards on display this holiday season-that is 50 times more stores than
five years ago. And more than 80 percent of respondents in a survey
conducted by Accenture indicated that they had either purchased or
received gift cards during the 2005 holiday season.

It is not hard to see why gift cards have become so popular with the
public. Consumers like the convenience that gift cards bring to the task
of buying presents for others. Although surveys have shown that most
people prefer to receive presents that have been especially selected for
them, gift cards from a favorite store are also a popular gift because
recipients can ensure that they will get something they really want.
Many consumers even purchase gift cards for themselves in order to
speed up transactions and avoid having to carry change.

It is even easier to see why retailers like gift cards. Gift cards
essentially allow retailers to create a proprietary currency that guaran-
tees consumers will come back to the retailers' stores or otherwise lose

! growing number of retailers have begun to sell gift cards as a
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